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Meat Buyers: Why do your customers buy
goat meat?
Price Healthy
(5) (2)
Havor
(6)
Religious
Traditional or (8)
Cultural
(22)
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Halal Market




alal Market Location

Location of Muslim Community Based on Stores Restaur  ants and

British Columbia

Oregon minus Portland

Mosques

26

All of western WA 1 4
E 4

[daho

Portland/Vancouver E 5 12

Seattle

[2

I 5

B Mosques
O Stores
O Restaurants

1 34

Number of Establishments

*retail numbers from www.zibihah.com and mosque numbers from www.islamicity.com and www.msa-natl.org
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Flalal Market Source
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African ancd Carlopean Market






Tne Value Added Conc

This is what a customer
pays for a pound of meat
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This is what a farmer gets paid for a pound

of meat
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Wheit to cdo witn a live goat? ‘/
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L ocatlon of Farrms and Vendors
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Slze of Goat Herds

Meat Goats per Farm
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Your Customer’s Dermograpnic

Who purchases your goat meat?

Don't Know
Pakistani
Pacific Islander
Muslim

Middle Eastern
Indian/Hindu

Hispanic/Latino
Greek
European

European American
Chinese

Caribbean

African




Portlon of Your lncome

What portion of your family's income does your
goat operation provide?

Total income *answers from 36 farmers Major
0 contributor
2

Some income
8

None, it costs
us Breaks Even
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Training




Otner goat groups




Your optlons




Option 3




Optlon 3 coni.
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